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Background to the Vygon Group  

 

Vygon SA was founded in 1962 by Pierre Simonet in France. Mr Simonet envisaged a 

company that was capable of supplying hospitals with disposable medical products to meet 

all their vascular access needs. The Group is now represented in 21 countries and there are 

a total of 64 integrated distribution companies and exclusive distributors. The highest 

country representations are in UK, France, USA and Germany. 

 

 

         
 

 

Ownership of the Vygon Group remains in the hands of the founding family. Basic founding 

principles were to research solutions to meet user expectations and develop innovative 

concepts for the better care of patients. Vygon has achieved ISO14001 at headquarters, the 

main manufacturing unit, as well as the sterilisation and distribution centre. The 

environmental objectives are updated regularly in accordance with ISO14001 requirements.  

Innovation and quality are behind all of Vygon activities. From the beginning Vygon has been 

acknowledged as a leading specialist in vascular area and eventually, after years of expertise, 

in respiratory, local anaesthesia and paediatric areas.  

 

Carrying out solutions to meet expectations of clinical professionals and putting forward 

innovating concepts, Vygon as a group is able to analyze and anticipate customer concerns, 

then suggest adapted solutions and implementation while training and supporting key 

professionals. Presently Vygon projects relate to:  

 

• Struggle and fight against nosocomial infections 

• Detect changes with specific pharmaceutical and economic surveys 

• Show interest in healthcare challenges and simplify practices 

 

 

 

 

 

The Group headquarters are in Ecouen, to the north of Paris. 
Group turnover in 2011 was nearly 246 million Euros and the group 

employs in excess of 1800 employees. 

 Vygon now has 8 manufacturing units: 

3 in France 

1 in Belgium 

1 in Germany 

1 in Spain 

1 in Colombia 

 1 in India 
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Vygon (Sweden) AB 

 

Vygon (Sweden) AB was established as a Vygon subsidiary in 1999 and is now located in 

Skellefteå where six employees are based. An additional three sales representatives are 

found in Trelleborg, Växjö and Stockholm. The head office is also responsible for the offices 

in Denmark and Norway along with supplying two distributors in Finland.  

 

The Vygon product range is extensive. Vygon is presently associated with a number of 

products, such as: 

 

 CPAP Boussignac       

 Nutrisafe2 

 Neonatal and paediatric catheters 

 Bionector 

 Lectro-Spiral 

 Placement kits 

 Perfusafe 

 I.V. Accessories 
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Statement from Mikael Hedström, MD, Vygon (Sweden) AB 

Welcome to our first CSR report  

 

Vygon (Sweden) AB is slowly but surely making the Vygon brand name known within the 

Swedish healthcare market, as has been the case internationally for 50 years. The obvious 

aims for a fledgling company are to develop and grow profitably. This has been achieved so 

far, averaging 15.5% sales growth over the last 5 years.  However Vygon (Sweden) AB also 

wishes to develop sustainably and has a significant, responsible role to play. Our products 

contribute towards community welfare by easing suffering, reducing patient and user risk as 

well as saving life. The Group as a whole has a prominent role to play in ensuring global 

access to quality healthcare. Through an established Research and Development structure 

The Vygon Group contributes greatly towards the introduction of innovative materials and 

methods to the healthcare market. 

While there are larger organisations who have been involved with CSR for many years 

there is a need for Vygon to carefully consider resources committed to establishing a CSR 

process. Operating in a highly regulated market, the quality of product and service, which 

are company priorities, and the advanced nature of CSR at a national level in Sweden, puts 

Vygon (Sweden) AB in a position from which we can ensure our short term aims, and long 

term ambitions may include the process of developing and integrating social, economic and 

environmental considerations. 

 

 

 President Stephane Regnault says:” Innovation teams of  

 

 

Vygon (Sweden) AB has established a CSR governance group that will ensure that growth is 

accompanied by integration of responsible issues.  By taking notice of the United Nations 

Global Compact, ISO 26000 and listening to our stakeholders we have begun to assess 

where we presently stand. This will lead us to a clearer picture of where we wish to be and 

how soon we would like to achieve it. This report therefore outlines areas in which we wish 

to focus, not yet reporting achievements, but reporting where future achievement targets 

may be focused. With a staff of nine covering Sweden we will make a modest start, but will 

ensure growth in the company is matched by growth in responsibility.  

 

  
 

 

The Vygon Group President Stephane Regnault says: ” Innovation requires an 

understanding: our teams of marketing, R&D and sales representatives are 

working daily with our customers, listening to their needs, bringing creative and 

imaginative solutions to patient care.” 

Mikael Hedström, 

Managing Director,  

Vygon (Sweden) AB 
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Vygon (Sweden) AB first CSR Report 

 
Within the Vygon Group subsidiaries work autonomously. Markets within each subsidiary 

country differ sufficiently for each CSR process to be handled independently. Vygon 

(Sweden) AB has produced this, its first report as part of the initiation of a CSR process. It 

will be based on information from the most recent calendar year 2011. The intention is, at 

this stage, to produce a report every two years.  

 

The healthcare market in which Vygon operates dictates our response to the subject of CSR. 

Our products have to be of the highest quality to be both clinically acceptable and 

commercially feasible. Regulatory control, both government and self-imposed, for medical 

and surgical disposable products has resulted in significant advancement in many sustainability 

areas within Vygon. This report formalises and documents the advancements, enabling us to 

identify priorities and produce development plans for the forthcoming year. The continuous 

process of stakeholder engagement provides further development goals that may be assessed 

together with existing priorities. Vygon‟s aim in producing this report is therefore to achieve 

a co-ordinated summary of the application of sustainability concepts within the market, and 

to produce a plan to progressively apply them by establishing detailed development plans 

incorporating a selected range of the most important issues. 

 

In compiling the report Vygon (Sweden) AB has been utilized the GRI G3.1 guidance, 

although as a first time reporter a number of “changes from previous reporting periods” 

subjects are not considered. A table has been produced showing extent of use of GRI 

disclosures and performance indicators.  
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CSR Governance 

 

Vygon (Sweden) AB has established a CSR Sustainability Steering Group. The Group aims to 

integrate all sustainability issues into Company policies and strategy, as well as to approve 

any major decision that need to be presented to the stakeholders. The Group chaired by 

the Managing Director, will: 

 Ensure all sustainability initiatives are integrated appropriately into company strategy 

and policies 

 Ensure Vygon (Sweden) AB employees are aware of CSR initiatives 

 Ensure Vygon (Sweden) AB employees contribute to sustainability 

 Establish priorities from the wide range of issues raised by stakeholders 

 Ensure there are no conflicts of interest 

 Identify risks and opportunities in the management of social, economic and 

environmental issues 

 Self-evaluate its own performance 

Sweden is recognised as a forerunner in CSR throughout the world and although a small 

organisation, Vygon (Sweden) AB is one of the forerunners within the Vygon Group, in 

establishing a CSR process. 

 

  

Commitments to External Initiatives 

 

Vygon (Sweden) AB supports the Ten Principles of the United Nations Global Compact and 

supports Principle 7 (The Rio Declaration: Principle 15) – The Precautionary Approach. 

 

 

 

Vygon aims to follow as closely as possible, the recommendations of the OECD Guidelines 

for Multinational Enterprise. 

 

 

 

This report has been compiled using Global Reporting Initiative (GRI) 3.1 guidelines 

wherever possible, with due reference to limitations arising from organisational, market and 

size factors. Also utilized is the Accountability standard AA100SES for stakeholder 

engagement.  

 

The Rio Declaration 

Principle 15: The Precautionary Approach 

Principle 15 codified for the first time at the global level the precautionary approach, which 

indicates that lack of scientific certainty is no reason to postpone action to avoid potentially 

serious or irreversible harm to the environment. Central to principle 15 is the element of 

anticipation, reflecting a requirement that effective environmental measures need to be 

based upon actions which take a long-term approach and which might anticipate changes 

on the basis of scientific knowledge. 
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It is hoped that use of internationally accepted standards will contribute in a small way to 

the standardisation of CSR reporting. 

 

Vygon (Sweden) AB has established a Code of Conduct based on the UNGC as well as the 

International Labour Organisation (ILO) Core Labour Conventions.  

 

Vygon (Sweden) AB will utilise the full range of subjects that will constitute a Code of 

Conduct rather than those specifically identified by the Customer alone. For example with 

bribery and corruption the principal guidelines will be the International Chamber of 

Commerce (ICC) Rules of Conduct and Recommendations (Article 5: Gifts, Hospitality and 

Expenses). 

 

Vygon (Sweden) AB has other established policies available to stakeholder including: 

 Code of ethics 

 Environmental policy 

 Equal opportunities policy and statement 

 Health and safety policy 

 Professional code of ethics 

 Suppliers code of conduct 

 Waste management policy 

 

 

Application Level Qualification 

 

Vygon (Sweden) AB has elected not to undertake independent assurance. This, the initial 

report, contains insufficient data and concerns initiation of CSR process rather than 

quantifiable material. However, the author, who is IRCA Sustainability Assurance 

Practitioner Training qualified, has assessed the report. As a result the self-declared 

Application level is Level “C”. 

 

 

Contact information 

 
In order to contact Vygon (Sweden) AB about any of the issues raised or not raised in this 

document please use any of the following:  

 

tel: +46 (910) 88450 

fax: +46 (910) 88454 

E-mail: info@vygon.se 

Members of the Vygon (Sweden) AB CSR group include Mikael Hedström, MD, Marlene 

Lundqvist, Head of Economy & Personnel and Anette Hood from Sales & Marketing. 

mailto:info@vygon.se
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Vygon realises the importance of such feedback and intends to treat it appropriately. 

 

 

 

VYGON SWEDEN (Sweden) AB DATA SUMMARY TABLE 

 

SECTOR AND INDICATOR 2011 

Company Profile 

Sales SEK                                                               

Corporate taxes 

 

 

24 573 000 

587 620 

Employees 

Compensation SEK                                              

 

Gender diversity (% female) 

Management and supervisory  

overall 

Local employees (%)                                        

Part time employees (%)                                   

 

7 246 485 

 

 

 

33.3 

55.5 

100 

22.2 

Environmental 

Energy usage 

Electricity 

 

Recycled Non hazardous waste (%) 

Cardboard  /   Kg                          %        

Paper  /  Kg                                   %     

Plastic 

Pallet Wrap 

Wood (pallets) 

 

 

20 747 kWh 

 

 

100   /  100 

100   /  290    

0 

0 

100 

Occupational Health and Safety 

      Employee or contractor minor injury 2011 

Employee or contractor serious injury 2011 

      Employee or contractor fatality 2011 

 

0 

0 

0 

Supply chain 

Payment to local  suppliers (non product)    

(SEK) 

 

 

196 507 

 



8 
 

Stakeholder Engagement 

Vygon (Sweden) AB believes in earning the trust of stakeholders and to being as transparent 

as possible in disclosing information. Initiation of the stakeholder engagement process has 

been conducted in accordance with the AA1000 Stakeholder Engagement Standard (SES) 

Guidelines of 2011. Vygon (Sweden) AB addresses the key elements identified by AA1000 

of: 

• Inclusivity 

• Materiality 

• Responsiveness 

 

 

 

 

An early task of the Steering Group was to identify key stakeholders. Stakeholders are 

identified as: 

 

 The Customer. Vygon (Sweden) AB has divided CSR information and communication 

sources in to three groups; 

o „Written‟ level (reports, guidelines, policies and terms and conditions of contract) 

o „Engagement‟  level (engagement with key managers involved with the written 

level) 

o Local level (Hospitals and organisations at o forefront of healthcare) 

o Distributors to hospitals nationwide 

 Employees 

 Board of Directors of Vygon (Sweden) AB 

 Community, both on a national and local level 

Vygon (Sweden) AB has chosen to proceed with key stakeholders and establish the best 

ways to achieve significant improvements to sustainability in our product supply chain. 

As a result of the healthcare market structure and the structure of the Vygon Group, 

stakeholders generally fall into two distinct categories: 

 

 Customer 

a. Customer 

b. Government 

c. Regulator 

d. Community 

 Vygon 

a. Supplier 

b. Directors 

c. Employees 

Inclusivity as defined by AA1000:  

For an organisation that accepts its accountability to those on whom it has an impact 

and who have an impact on it, inclusivity is the participation of stakeholders in 

developing and achieving an accountable and strategic response to sustainability. 
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Stakeholder Engagement - The Customer 
There exists within the healthcare market a high degree of necessary regulation and 

government involvement. As a result two important stakeholder groups; government and 

regulators may be included under the “customer” category. In fact the national „community„ 

to which the product is designed to serve, may also be included. Engagement with the 

customer, managed by the Steering Group follows the guidelines set by the Government 

organisation Socialstyrelsen. 

 

In 2009 the Swedish Government produced the report „Facing the  

Future – Sustainability the Swedish way„. Other relevant reports 

have been produced by the government Including ‟A Swedish 

Strategy for Sustainable Development – Economic, Social and 

Environmental‟, 2003 and „Healthcare in Sweden‟, 2009.  All contain 

guidelines reflecting the government‟s desire to establish 

a high level of CSR reporting throughout the Country. It is clear 

that these too have a basis in the UNGC and OECD guidelines. 

A process to manage all documents covering customer needs  

under the „Written‟ level has been established. These include 

reports, policies, and recommendations, as well as websites and  

CSR needs included under terms and conditions of contract 

received with tender documents from County Council, joint County Councils such as VGR 

in the Gothenburg area, SLL in Stockholm or the five counties making up Femklövern, or 

from major distributors such as Mediq and Onemed. 

 

This narrows down the amount of engagement under the “engagement” level to key 

customer personnel involved with establishing health priorities for sustainability.  

At the “Local” level a system to record engagement has been established. The nature of 

promoting Vygon products involves customer engagement in various forms by nearly all 

employees. A key development therefore has been to introduce staff to the concepts and 

details of Vygon CSR process. Forms of engagement include for instance; 

 Customer product training  

 Product education programs  

 Customer service activities  

 Customer publications and presentations 

 Attendance at conferences  

 

 

Stakeholder Engagement – Vygon  
The Vygon Group remains in the hands of the founder and so there are no independent 

shareholders to consider. The Group also manufactures all products sold within Sweden 

and so there are no other product suppliers to consider. Therefore in order to represent 

the Group as a whole, the Board of Directors of Vygon (Sweden) AB are included as well as 

the employees. 
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Vygon (Sweden) AB Employees 
Although small in number the employees of Vygon (Sweden) AB are no less important than 

a staff of thousands. In fact this serves to encourage greater communication, training and 

awareness, especially on CSR issues. Employees are made to feel part of the process within 

Vygon and are actively encouraged to develop and grow with the company. 

 

Located in the north of Sweden opportunities for some elements of diversity are limited. 

However where opportunities exist they are taken. For example gender diversity where 

50% of employees and 33% of management at Vygon (Sweden) AB is female. 

 

 

 
 

 

Within Vygon (Sweden) AB there is a high regard for and level of employee welfare. All 

employees benefit from life insurance, healthcare cover and disability / invalidity coverage. 

Arising from government policy, the company receives an annual health and safety audit. 

This includes a physiotherapist assessment and a personal health partner covering 

physiotherapy, psychology, counselling, etc. 

Employee engagement and training on CSR issues began at the end of 2011 and will be 

maintained as long as we are involved with CSR. Employees are issued with a handbook 

explaining processes and procedures that covers CSR elements such as opportunities police, 

company cars, electric timers, energy saving bulbs, discrimination, etc. The handbook will be 

amended to incorporate basic ethical elements relating to the health market (Syndicat 

National de l‟Industrie Technologies Medicales (SNITEM) Professional Code of Ethics and 

Conduct) and international human rights, covered by the United Nations Global Compact as 

well as the subject of bribery and corruption as detailed in the OECD Anti-Corruption 

Instruments and Guidelines for Multi-national Enterprises 2003. 

 

Materiality 
Although the number of stakeholder groups is small, the number of end users, the hospitals, 

is high. Within a customer orientated industry such as healthcare, the customer remains a 

major priority.  

 

 

 

 

1

1,5

2

2,5

3

3,5

4

4,5

2005 2006 2007 2008 2009 2010

Male
Female

”Material issues are those things that could make a major difference to an organisation’s 

performance”. 

The Materiality Report produced by AccountAbility in association with BT Group PLC and 

LRQA. 

GENDER DIVERSITY WITHIN VYGON SWEDEN 
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In assessing issues raised by stakeholders The Steering Group was required to consider 

factors relating to both the Swedish healthcare market and to the strategies and policies of 

Vygon. The range of issues raised is widespread but relates broadly to the UNGC Principles. 

After considering the order of importance placed by the customer, Vygon (Sweden) AB 

intends to focus on those issues that combine greatest need with greatest achievability. A 

weighted assessment of all issues has been made and priorities categorised into; 

 Local or ”operational” issues  

o These relate to the everyday operation of a small distributor, such as energy 

usage, fuel economy and waste management 

 „Global‟ issues 

o Those which Vygon Sweden can influence on a global basis 

o Those involving the supply chain over which Vygon Sweden may have 

influence through the Group headquarters. 

 

 

Responsiveness 
 

 

 

 

 

Vygon (Sweden) AB will establish the Vygon Group position on stakeholder issues, 

addressing firstly those that are higher priority, that need to be addressed and that are 

quickly achievable. Other issues will be addressed in order, according to similar priorities. 

Stakeholders will be made aware when and how they will be addressed through established 

methods of contact such as websites, e-mail, etc. 

 

 

Contact with Vygon 
In order to contact Vygon (Sweden) AB about any of 

the issues raised or not raised in this document 

please use the established contact telephone 

numbers, e-mails addresses or personal contact 

as required and shown within this document. 

Vygon realises the importance of such feedback and 

intends to treat it appropriately. 

businessresponsibility@vygon.co.uk 

 

Data 
Performance data contained within the report 

is taken from the calendar year 2011 unless  

specifically stated. Currency included is in Euros 

again unless stated. Targets will be aligned to  

achieving development plans on priority 

issues. 

Responsiveness as defined by AA1000: 

Responsiveness is an organisation’s response to stakeholder issues that affect its 

sustainability performance and is realised through decisions, actions and performance as 

well as communication with stakeholders. 

 

Major Issues Identified by Stakeholders 

 Labour standards throughout the 

supply chain 

o Child labour 

o Enforced labour 

o Freedom of association 

o Discrimination 

 Health and Safety 

o Risk assessment 

o Employee welfare 

 Fraud and corruption 

 Environment 

o Risk assessment 

o Reduce energy usage 

o Reduce resource consumption 

o Waste management 

o Emissions 



12 
 

Environmental Issues 

 

As previously highlighted, Vygon (Sweden) AB is a relatively small player in terms of 

international and Swedish business. Our environmental contribution therefore consists 

largely of „doing our bit‟. However there is more to it than that. Medical and surgical 

products of the type we supply are used in front line critical care areas such as paediatrics, 

neonatal, intensive care, etc. For regulatory as well as moral reasons if a customer has an 

issue with a product the responsibility is ours as the supplier. We therefore have a 

responsibility to maintain contact with our supply chain order to inform and advise our 

stakeholders on any issue raised. Product responsibility is a key issue. 

In purely environmental terms Vygon (Sweden) AB occupies a small part of premises 

occupied by a number of organisations. Whereas gas and oil are not available as an energy 

option, electricity heats and powers the building, while water usage falls under the leasehold 

agreement. There are no grounds or manufacturing activities that would affect biodiversity 

or power usage, while emissions are confined to the four vehicles used by the company 

presence in the field, which total 118 000 Km a year.  Product packaging is not reclaimed as; 

in the healthcare industry this is neither practical nor desirable. 

There are areas where, despite the scale, efforts have been made: 

Energy 

Vygon (Sweden) AB has adopted a policy of turning off unnecessary lighting, turning off 

unused computers and printers and is gradually adopting energy saving lighting as 

replacements are required. 

Waste Management 

Sweden as a country is at the forefront in recycling and waste management and so Vygon 

(Sweden) AB tries to follow standards already establish nationally. As a distributor 

consignments from our Group central warehouse will be broken down from pallet loads in 

to customer friendly pack quantities. This leaves residual cardboard packaging and pallets.  

The inevitable result of a national office handling countrywide orders and correspondence is 

waste paper. 

Company policy relating to these issues is: 

 

 Recycling of cardboard and paper 

o A national recycling organisation is contracted to take the surplus 

 Re-use of all incoming pallets 

 Other than office paper, presently pallet wrap and general office waste is disposed of 

in burnable rubbish. The aim is to extend recycling further. 
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Transport 

Transportation both inwards and outwards is carried out by DB Schenker. This serves to 

consolidate deliveries by use of a single logistics expert. DB Schenker has an excellent 

record on environmental and sustainability in general. It can be viewed on their website; 

http://www.dbschenker.com/ho-en/start.html 

 

Environmental Issues - The Vygon Group 
As befits a company supplying the highly regulated healthcare sector and one that places 

quality especially highly in both product and service,  the Vygon Group has ensured 

environmental compliance at the major manufacturing unit within the Group, as well as the 

central  sterilisation, stores and distribution units. These units have achieved ISO 14001: 

2004 - Section 4.2. 

In 2001 the Vygon Group defined an environmental policy reflecting concerns of the 

company towards sustainable development. In this, adoption of ISO 14001 was made a 

priority. Realising it began a long-term commitment to a continued process of 

environmental and sustainable improvement within the Group. The adoption of ISO 14001 

was centred on five key criteria, all fully endorsed by the Group‟s most senior management: 

• Organisation of an efficient monitoring of regulatory matters 

• Reduction of the industrial impact on the environment and risk of pollution 

• Improvement of waste management 

• Awareness training for personnel in environmental protection 

• Increase in the dialogue between Vygon and stakeholders, with particular reference 

to the local community 

 

The accreditations achieved by Vygon SA demand a high level of quality control 

maintenance, as well as provision of guidance on design and development. A supply chain is 

only as strong as its weakest point so these levels form a basis for suppliers to Vygon 

manufacturing units to achieve. The Vygon Group buys raw materials and components from 

sources that have undergone rigorous quality examination. Potential suppliers are issued 

with a Quality Questionnaire and then subject to a Quality Audit. Both relate to 

environmental questions and requirements aligned to ISO 14001. The questionnaire is based 

on compliance to Directive 93/42/EEC for Medical Devices as well as ISO 9001 and ISO 

13485. Directive 93/42/ EEC covers all health risk management issues as well as a number of 

environmental issues. 

 

 

 

 

 

 

 

EC 93/42EEC outlines the requirements of the supplier in relation to risk management 

factors undertaken by raw material suppliers as well as those incumbent upon Vygon SA as 

a responsible supplier. 

 Eliminate or reduce risks as far as possible (inherently safe design and construction) 

 Where appropriate take adequate protection measures including alarms if necessary, 
in relation to risks that cannot be eliminated 

 Inform users of the residual risks due to any shortcomings of the protection 

measures. 

http://www.dbschenker.com/ho-en/start.html
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Social Issues 

 

Issues identified by stakeholders show the social element as being of high importance to 

them. Vygon (Sweden) AB is keen to demonstrate commitment towards all aspects of CSR 

not just within Sweden but throughout the life span of our products. While employee 

welfare is of high importance and every employee receive appropriate training, 

consideration and welfare considerations throughout their stay at Vygon, the bulk of the 

social concern relates to the life span of the product outside of Vygon. 

The Vygon manufacturing process incorporates the highest level of research and 

development, design, innovation and procurement practices. The detailed Supplier 

Questionnaire and quality audit of new suppliers goes in to great lengths to ensure all risks 

are addressed at the earliest possible stage. The content traditionally used more than covers 

requirements of ISO 14001: 2004 - Section 4.2 as previously illustrated. One of the reasons 

for attention to his area is the question of health and safety. With the type of product 

manufactured by Vygon health and safety does not only refer to employee welfare, although 

this is excellent throughout the Group, it also refers to health and safety of those that use 

our products and those they are being used on; clinicians and patients. 

Since 2010 the Vygon Group has been actively involved in integrating other elements in to 

the supplier questionnaire, elements that will cover all social needs requested by customers 

and other stakeholders, not only in Sweden but other subsidiaries too. 

 

 

 

 

The Vygon Group Procurement and Quality teams are in the process of adding to the 

questionnaire key issues of: 

 Child labour 

 Enforced labour 

 Discrimination 

 Freedom of association and collective bargaining 

 Bribery and corruption 

With many hundreds of suppliers to address, integration of the process will take some time, 

particularly if the supplier requires sustainable development assistance. There is however a 

number of larger suppliers who will have comprehensive CSR process in place. Any 

potential new suppliers are now being addressed on the full range of CSR issues. 

 

“Swedish business has a reputation for being fair, honest and transparent. Corporate social responsibility (CSR) 

is a core aspect of doing business in Sweden, which is why the environment, gender equality, human 

rights and anti-corruption are central issues for many companies here”  

www.sweden .se 
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Vygon (Sweden) AB CSR Policies 

 
Vygon (Sweden) AB has produced a range of written policies reflecting the company 

commitment towards specific sections of CSR. These are all available upon request and 

include; 

 Code of Conduct 

 Health and Safety 

 Ethics 

 Waste management 

 Equal Opportunities 

 

Vygon Product Responsibility 

The Vygon Group has a different definition of Product Responsibility than that offered in 

GRI 3.1 Standard disclosures. The Vygon definition would certainly incorporate each 

element defined by GRI, but manufacturing, supplying and distributing disposable products 

used within the clinical environment to the benefit of the customer community presents 

responsibilities that go beyond elements defined in GRI 3.1.  

 

Customer Health and Safety is not only a CSR requirement it is a regulatory requirement 

and as Vygon strives to ensure regulatory requirements are exceeded comfortably and has 

achieved this through ISO 14001: 2004 - Section 4.2, Directive 93/42/EEC for Medical 

Devices, ISO 9001, and ISO 13485. 

 

 

      

EC93/42 EEC states 

 “the devices must be designed and manufactured in such a 

way that, when used under the conditions and for the 

purposes intended, they will not compromise the clinical 

conditions or safety of patients, or the safety and health of 

users [...] The devices must be designed, manufactured and 

packed in such a way as to guarantee the characteristics and 

performances referred to" 
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Research and Development 

The whole area of design, research, development and all other exploratory elements in 

introducing a product are of a proven high standard. All issues are covered: raw materials, 

product design, product development and risk management on compliance, suitability and 

environmental issues. Each of these elements works to ensure the safety of a product and 

its suitability of use. Accreditation requirements ensure compliance to healthcare market  

requirements and stakeholder issues. However, Vygon goes beyond this through voluntary 

self-regulation designed to further enhance quality, innovation and therefore safety of the 

product. 

 

 

 

 

 

 

 

 

 

 

 

In addressing the „Precautionary Approach‟ the Research and Development Department 

directly address, on behalf of the Vygon Group, risk management in operational planning or 

the development and introduction of new products. There is in place an active policy to 

take action in favour of the long-term and anticipated changes, rather than accept any 

current scientific uncertainty. As highlighted by the United Nations Global Compact: 

“Deciding on the “acceptable” level of risk involves not only scientific 

technological evaluation and economic cost-benefit analysis, but also political 

considerations such as acceptability to the public.” 

One important issue relevant to this stage of the product life and beyond is that of 

packaging, in relation to the use of suppliers utilising sustainable strategies to minimise the 

impact of disposal after use.  

Vygon SA maintains a constant review of product cartons, in order to achieve as small a 

range of sizes as possible and to ensure optimal compromise between product protection 

and volume of content. Product packaging is an issue that has been addressed within the 

Vygon group for some time. The product packaging is covered by many regulations 

necessary for sterile, clinical products. These may not be altered in favour of environmental 

issues. However, our research and development team are in an ongoing process of applying 

the regulations as well as reviewing inner and outer cartons: 

 Validation of materials 

 Periodic testing of seals for product packages 

 Periodic testing of package integrity at all levels 

 Periodic testing of peel ability of product packaging 

 Stability tests of products and their packaging 

 

Vygon Quality 

 Research and Development is not just about excellent design, it is also about assessing the value of a 

product, rigorous control testing and quality assurance procedures at every stage of manufacturing 

 All Vygon products are also assured by stringent pharmaceutical tests on raw materials for 

biocompatibility and pyrogenicity 

 Research and Development is involved in a continuous process of improving extrusion, injection and 

assembly procedures 

 In recent years, Vygon quality has developed an environment policy towards producing latex-free 

products and by removing phthalates (DEHP-free) 
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Individual Product Packaging 
Packaging issues are important considerations in primary clinical situations, where speed, 

ease of access to products and clean presentation are essential. However, the Vygon Group 

considers the high cost approach as an investment of fundamental importance. Product 

packaging is a major issue for the group to address despite only implied inclusion by Swedish 

stakeholders under the heading of “waste management”. Comprehensive environmental 

programmes have led to the subject receiving a great deal of attention. Again this is 

particularly important in relation to the type of product produced. Vygon SA has spent 

many years arriving at the optimum level of reduced packaging, and the correct constituent 

strength to enable appropriate protection and to comply with strict labelling and traceability 

regulations, which even dictate the type of ink used in printing, as well as content of the 

labels. 

 

Manufacturing 
Accreditations help the Vygon group to manage and reduce impact on the environment, 

therefore addressing many stakeholder concerns. They also ensure the perpetual process of 

renewed objectives and achievement monitoring. Specific issues raised by stakeholder‟s 

concern waste management and social concerns. Combining the social and environmental 

issues the onus is on the Vygon Group to demonstrate corporate responsibility towards the 

community, in particular relating to noise and airborne pollution. Noise pollution 

responsibility is covered by three-yearly reviews of noise levels as well as constant 

supervision of machinery, the main contributor to noise pollution. Under ISO 14001 

different levels of noise are set for day and night, while the procurement of new machines 

includes rigorous noise level testing. 

 

The Vygon Group takes community involvement seriously. On an international basis, 

although the Group has no formal, sustainable approach to „Social‟ issues it demonstrates a 

high level of social support with the medical humanitarian association Les Mamans du Soleil. 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

Locally Vygon (Sweden) AB has provided first aid kits and high visibility jackets to children‟s 

sports clubs, as well as sponsored teams going away on competitions with drinks and fruit. 

 

Les Mamans Du Soleil 

In direct relation to the type of product in which Vygon specialises, a project endorsed by the Group 

President has seen Vygon support the medical humanitarian association Les Mamans du Soleil. Details are 

available on the Vygon corporate website.                      http://www.vygon.com/en/about-

us/humanitarian.php 

 

In particular Vygon regularly carries out medical missions centred on the mother and the child, where we 

will; 

 Educate and train the population and local communities 

 Perpetuate punctual missions 

 Regularly inform the partners on our operations and projects 

 Ensure the transparency of our receipts 

http://www.vygon.com/en/about-us/humanitarian.php
http://www.vygon.com/en/about-us/humanitarian.php
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Storage and distribution 
 

The Vygon Group commitment to control of emissions and other associated environmental 

issues is illustrated by the introduction of a centralised, Group sterilisation, storage and 

distribution centre in Verneuile en Halate, France. As well as the initial outlay of 8.1 million 

Euros, a further 6.5 million Euros has been invested in further extending the storage facilities 

to cater for current and future growth. Although no record was kept of comparative 

transportation costs and resource reduction costs, deliveries to the 21 countries in which 

Vygon operates are now co-ordinated and consolidated at Verneuile en Halatte. Prior to 

this, deliveries were received by subsidiaries and customers on a regular basis from two or 

more of the manufacturing sites. 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Economic Issues 

 

There are a number of economic factors Vygon (Sweden) AB should consider: 

 Any consideration towards outlay related to corporate responsibility should be weighed 

up against the relative benefits of compliance, image and growth. 

 Research has revealed a common trend that the Vygon Group appears to typify. 

Achievement levels on key issues identified by Vygon (Sweden) AB stakeholders are 

largely well advanced. These however, have not been integrated in to a formal CSR 

process and, in some cases achievements have passed unnoticed. Economic issues 

mirror this. 

 Vygon (Sweden) AB has consistently achieved a satisfactory economic return based on 

policies designed for long-term profit and growth. Formalisation of the CSR process 

would require the integration without any detriment to these goals. An important factor 

that is even more relevant to small to medium size enterprises. 

 The Vygon Group has achieved a high level of regulatory compliance. This means that 

there has been no non-compliance resulting in penalties, fines or legal costs. It also 

means that inspection costs are already budgeted for. 

Investment in Ethylene Oxide (EO) Destruction 

The essential process of sterilisation of medical products is achieved by enclosing products in a 

chamber which is then filled with EO. EO is a proven carcinogen. Vygon has invested heavily to 

ensure EO destruction after use by catalytic oxidation at the site in Verneuile en Halate. This 

action goes beyond the requirements of EC Directive 2008/ 1 EC (replacing Directive 986/61 EC) 

which calls for companies to apply for a permit to allow such EO emissions into the atmosphere. 

Other Examples of Vygon Waste Prevention Initiatives: 

• Enclosed water system to reprocess waste water from one 

manufacturing line, for example tube extrusion, for use on other 

manufacturing Vygon lines. 

• Reprocessing of best quality waste PVC returned to manufacture 

swab handles. 
• Disposing only of inferior quality waste to a specialist disposal 

organisation. 
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VYGON (SWEDEN) AB CSR AIMS FOR 2012 

 

Responsibility Category Subject Detail 

Vygon Sweden 

Operational 

Environmental Waste 

Management 

Look to recycle pallet wrap 

   Look to recycle office waste 

  Emissions Reduce vehicle emissions when replacing 

company vehicles 

  Energy Investigate methods of reducing electricity 

usage 

    

 Procedural CSR Integration Begin to integrate CSR in to company 

operations 

  Communication Establish forms of communicating 

achievements and updates with stakeholders 

   Establish forms of stakeholder communicating 

concerns with Vygon (Sweden) AB 

   Establish system for integrating 

documentation of all aspects of CSR  within 

existing system 

  CSR Establish basis for quantifiable comparisons 

for next report 

 Economic Budget Ensure CSR costs remain relative to company 

income 

    

Vygon Sweden to 

communicate with 

Vygon Group 

Social Supply Chain  Monitor developments in supplier ability to 

comply with UNGC 

 Environmental Waste 

Management 

Establish system for feed back to Vygon 

Group of packaging concerns 
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VYGON SWEDEN CSR REPORT 2012 
GRI G3.1 Profile Disclosure Index 
Profile Disclosure Report Location Notes 
Strategy and Analysis  

1.1 Statement from the most senior decision-maker of the 

organisation about the relevance of sustainability to the 

organisation and its strategy. 

Statement from Mikael Hedström  

1.2 Description of key impacts, risks, and opportunities  Stakeholder Engagement 

o Data 

 Vygon Product Responsibility 

Main impacts covered by Group 

headquarters in France. Possible subject of 

the next report. 

Company Profile 
2.1 Name of the organisation. Vygon (Sweden) AB Company registration 556573-8027 

2.2 Primary brands, products, and/or services Vygon (Sweden) AB  

2.3 Operational structure of the organisation, including main 

divisions, operating companies, subsidiaries, and joint 

ventures. 

Background to the Vygon Group   

2.4 Location of organisation‟s headquarters. Background to the Vygon Group  

2.5 Number of countries where the organisation operates, and 

names of countries with either major operations or that 

are specifically relevant to the sustainability issues covered 

in the report. 

Background to the Vygon Group  

2.6 Nature of ownership and legal form. Background to the Vygon Group  

2.7 Markets served (including geographic breakdown, sectors 

served, and types of customers/beneficiaries). 

Background to the Vygon Group  

2.8 Scale of the reporting organisation, including: 

• Number of employees; 

• Net sales (for private sector organisations) 

• Total capitalization broken down in terms of debt and   

equity (for private sector organizations); and 

• Quantity of products or services provided. 

Vygon (Sweden) AB  

2.9 Significant changes during the reporting period regarding 

size, structure, or ownership 

 First report. Subsequent periods to be 

ascertained. 
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2.10 Awards received in the reporting period  First report. Subsequent periods to be 

 ascertained. 

Report Profile 
3.1 Reporting period (e.g. fiscal/calendar year) for information 

provided. 

Vygon Sweden first CSR Report  

3.2 Date of most recent previous report (if any).  First report 

3.3 Reporting cycle (annual, biennial, etc.) Vygon Sweden first CSR Report  

3.4 Contact point for questions regarding the report or its 

contents. 
 Stakeholder Engagement 

o Contact with Vygon 

 

Report Scope and Boundary 
3.5 Process for defining report content, including: 

• Determining materiality; 

• Prioritising topics within the report; and 

• Identifying stakeholders the organisation expects to use 

the report. 

 Stakeholder Engagement 

o Materiality 

o Responsiveness 

 

3.6 Boundary of the report (e.g., countries, divisions, 

subsidiaries, leased facilities, joint ventures, suppliers). 

Statement from Mikael Hedström  

3.7 State any specific limitations on the scope or boundary of 

the report 

Statement from Mikael Hedström  

3.8 Basis for reporting on joint ventures, subsidiaries, leased 

facilities, outsourced operations, and other entities that 

can significantly affect comparability from period to period 

and/or between organisations. 

 Stakeholder Engagement 

o Stakeholder Engagement - Customer 

 

3.9 Data measurement techniques and the bases of 

calculations, including assumptions and techniques 

underlying estimations applied to the compilation of the 

Indicators and other information in the report. 

Vygon Sweden first CSR Report  

3.10 Explanation of the effect of any re-statements of 

information provided in earlier reports, and the reasons 

for such re-statement 

 First report 

3.11 Significant changes from previous reporting periods in the 

scope, boundary, or measurement methods applied in the 

report 

 First report 
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GRI Content Index 

 
3.12 Table identifying the location of the Standard Disclosures 

in the report. 

GRI G3.1 Profile Disclosure Index  

Assurance 

 
3.13 Policy and current practice with regard to seeking external 

assurance for the report. 

 Vygon Sweden has decided against 

independent assurance at such an early 

stage of CSR development 

Governance 

 
4.1 Governance structure of the organisation, including 

committees under the highest governance body 

responsible for specific tasks, such as setting strategy or 

organisational oversight. 

CSR Governance  

4.2 Indicate whether the Chair of the highest governance body 

is also an executive officer (and, if so, their function within 

the organisation‟s management and the reasons for this 

arrangement). 

CSR Governance  

4.3 For organisations that have a unitary board structure, state 

the number of members of the highest governance body 

that are independent and/or non-executive members. 

 Not relevant due to size of Vygon 

Sweden and structure of Vygon Group 

4.4 Mechanisms for shareholders and employees to provide 

recommendations or direction to the highest governance 

body. 

CSR Governance  

4.5 Linkage between compensation for members of the highest 

governance body, senior managers, and executives 

(including departure arrangements), and the organization‟s 

performance (including social and environmental 

performance). 

 Not reported at this stage 

 

4.6 

 

Processes in place for the highest governance body to 

ensure conflicts of interest are avoided. 

 

CSR Governance 

 

4.7 Process for determining the qualifications and expertise of  Not relevant due to size of Vygon 
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the members of the highest governance body for guiding 

the organisation‟s strategy on economic, environmental, 

and social topics. 

Sweden 

4.8 Internally developed statements of mission or values, 

codes of conduct, and principles relevant to economic, 

environmental, and social performance and the status of 

their implementation. 

Commitments to External Initiatives  

4.9 Procedures of the highest governance body for overseeing 

the organisation‟s identification and management of 

economic, environmental, and social performance, 

including relevant risks and opportunities, and adherence 

or compliance with internationally agreed standards, codes 

of conduct, and principles. 

CSR Governance  

4.10 Processes for evaluating the highest governance body‟s 

own performance, particularly with respect to economic, 

environmental, and social performance. 

CSR Governance  

Commitments to External Initiatives 

 
4.11 Explanation of whether and how the precautionary 

approach or principle is addressed by the organisation. 

Commitments to External Initiatives  

4.12 Externally developed economic, environmental, and social 

charters, principles, or other initiatives to which the 

organisation subscribes or endorses. 

Commitments to External Initiatives  

4.13 Memberships in associations (such as industry associations) 

and/ or national/international advocacy organisations in 

which the organisation: 

• Has positions in governance bodies; 

• Participates in projects or committees; 

• Provides substantive funding beyond routine membership 

dues; or 

• Views membership as strategic. 

 Not relevant due to size of Vygon 

Sweden 

Stakeholder Engagement 

 
4.14 List of stakeholder groups engaged by the organisation.  Stakeholder Engagement  
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4.15 Basis for identification and selection of stakeholders with 

whom to engage. 
 Stakeholder Engagement  

4.16 Approaches to stakeholder engagement, including 

frequency of engagement by type and by stakeholder 

group. 

 Stakeholder Engagement 

o Stakeholder Engagement – The 

Customer 

 

4.17 Key topics and concerns that have been raised through 

stakeholder engagement, and how the organization has 

responded to those key topics and concerns, including 

through its reporting. 

 Stakeholder Engagement 

o Data 
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VYGON SWEDEN CSR REPORT 2012 
GRI G3.1 Indicator Index 
Performance Indicator Report Location Notes 

Economic 
Economic Performance 

EC1 Economic value generated and distributed, including 

revenues, operating costs, employee compensation, 

donations and other community investments, retained 

earnings, and payments to capital providers and 

governments.(Core) 

 Included in Statutory Accounts. 

EC2 Financial implications and other risks and opportunities 

for the organisation‟s activities due to climate change. 

(Core) 

 Vygon Sweden operates in a market that is 

highly regulated by government 

organisations. Regulations relating to climate 

change are expected to be minimal. Financial 

and other risks associated with climate 

change are assessed by our headquarters 

and manufacturing units centred in France. 

As a distributor, Vygon Sweden is alert to 

the potential restrictions imposed on the 

physical transportation of products from 

our manufacturing units. 

EC3 Coverage of the organisation‟s defined benefit plan 

obligations. (Core) 

 Partially covered. 

EC4 Significant financial assistance received from government. 

(Core) 

 No government assistance received. 

Market Presence 
EC6 Policy, practices, and proportion of spending on locally-

based suppliers at significant locations of operation. 

(Core) 

 Stakeholder Engagement 

o Stakeholder Engagement - 

Customer 

 

EC7 Procedures for local hiring and proportion of senior 

management hired from the local community at significant 

locations of operation. (Core) 

 Applies to multi-national organisations and 

may be included within future reports. 
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Indirect Economic Impacts 
EC8 Development and impact of infrastructure investments 

and services provided primarily for public benefit through 

commercial, in-kind, or pro bono engagement. (Core) 

 Not of material importance to Vygon 

Sweden. 

Environmental 

 
Materials 

EN1 Materials used by weight or volume. (Core)  Not of material importance to Vygon 

Sweden. 

EN2 Percentage of materials used that are recycled input 

materials. (Core) 
 Vygon Product Responsibility 

o Research and Development 

 

Due to the nature and type of product 

supplied by Vygon the use of recycled 

material within products is extremely 

limited. Where non-sterile products are 

concerned recycled PVC is used where 

possible. 

Energy 
EN3 Direct energy consumption by primary energy source. 

(Core) 

 Vygon Sweden has no use for direct energy 

as a distribution organisation. 

EN4 Indirect energy consumption by primary source. (Core) Summary Data Table Low impact of a distribution organisation. 

EN6 Initiatives to provide energy-efficient or renewable energy 

based products and services, and reductions in energy 

requirements as a result of these initiatives. (Additional) 

 Relates to manufacturing process as the 

main user of energy, to be potentially 

addressed in future reports. 

EN7 Initiatives to reduce indirect energy consumption and 

reductions achieved. (Additional) 

 Table: VYGON SWEDEN CSR AIMS FOR 

2012 

Water 

EN8 Total water withdrawal by source. (Core)  Vygon Sweden has no use for withdrawn 

water as a distribution organisation. 

Biodiversity 
EN11 Location and size of land owned, leased, managed in, or 

adjacent to, protected areas and areas of high biodiversity 

value outside protected areas. (Core) 

 No Vygon Sweden properties are in 

protected areas or areas of high 

biodiversity. 

EN12 Description of significant impacts of activities, products, 

and services on biodiversity in protected areas and areas 

of high biodiversity value outside protected areas. (Core) 

 No impact as a distributor. 
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Emissions, Effluents and Waste 

 
EN16 Total direct and indirect greenhouse gas emissions by 

weight. (Core) 
 Environmental Issues 

o Transport 

 

EN17 Other relevant indirect greenhouse gas emissions by 

weight. (Core) 

 Minimal relevance as a distributor. 

EN19 Emissions of ozone-depleting substances by weight. 

(Core) 

 Minimal relevance as a distributor. 

EN20 NOx, SOx, and other significant air emissions by type and 

weight. (Core) 

 Minimal relevance as a distributor. 

EN21 Total water discharge by quality and destination. (Core)  Minimal relevance as a distributor. 

EN22 Total weight of waste by type and disposal method. 

(Core) 
 Environmental Issues 

o Environmental Issues - The 

Vygon Group 

o Waste Management 

 

EN23 Total number and volume of significant spills. (Core)  Not relevant to Vygon 

Products and Services 

 
EN26 Initiatives to mitigate environmental impacts of products 

and services, and extent of impact mitigation. (Core) 

Background to the Vygon Group  

 

All products supplied by Vygon SA which is 

ISO14001 registered. 

EN27 Percentage of products sold and their packaging materials 

that are reclaimed by category. (Core) 

Environmental Issues None, due to the nature of products 

supplied. 

Compliance 

 
EN28 Monetary value of significant fines and total number of 

non-monetary sanctions for non-compliance with 

environmental laws and regulations. (Core) 

Summary Data Table No sanctions received. 

Social Performance: Labour Practices & Decent Work Employment 

 

LA1 Total workforce by employment type, employment 

contract, and region. (Core) 

 No material importance to Vygon Sweden 

due to size. 

LA2 Total number and rate of employee turnover by age 

group, gender, and region. (Core) 

 No material importance to Vygon Sweden 

due to size. 
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Labour / Management Relations 
LA4 Percentage of employees covered by collective bargaining 

agreements. (Core) 
 Stakeholder Engagement 

o Vygon Sweden Employees 

We respect and protect our employees‟ 

right to freedom of association and whether 

or not to join unions and engage in 

collective bargaining. 

LA5 Minimum notice period(s) regarding significant operational 

changes, including whether it is specified in collective 

agreements. (Core) 

 Three months 

Occupational Health and Safety 

LA7 Rates of injury, occupational diseases, lost days, and 

absenteeism, and number of work-related fatalities by 

region. (Core) 

Summary Data Table  

LA8 Education, training, counselling, prevention, and risk-

control programs in place to assist workforce members, 

their families, or community members regarding serious 

diseases. (Core) 

 Stakeholder Engagement 

o Vygon Sweden Employees 

 

Training and Education 
LA10 Average hours of training per year per employee by 

employee category. (Core) 
 Stakeholder Engagement 

o Vygon Sweden Employees 

Full data not available or materially 

important Vygon Sweden. 

Diversity and Equal Opportunity 
LA13 Composition of governance bodies and breakdown of 

employees per category according to gender, age group, 

minority group membership, and other indicators of 

diversity. (Core) 

 Stakeholder Engagement 

o Vygon Sweden Employees 

 

LA14 Ratio of basic salary of men to women by employee 

category. (Core) 

 Not reported. 

Social Performance: Human Rights 

 
Investment and Procurement Practices 

HR1 Percentage and total number of significant investment 

agreements that include human rights clauses or that have 

undergone human rights screening.  

 Not materially important to Vygon Sweden. 

HR2 Percentage of significant suppliers and contractors that 

have undergone. 
 Social Issues  
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Non Discrimination 
HR4 Total number of incidents of discrimination and actions 

taken. 

 No such incidents have occurred 

Freedom of Association and Collective Bargaining 
HR5 Operations identified in which the right to exercise 

freedom of association and collective bargaining may be at 

significant risk, and actions taken to support these rights. 

 Vygon recognises United Nations Global 

Compact, and has committed to uphold 

internationally recognised labour and human 

rights standards, such as the UN Universal 

Declaration of Human Rights Statement and 

relevant ILO conventions. 

Child Labour 

HR6 Operations identified as having significant risk for 

incidents of child labour, and measures taken to 

contribute to the elimination of child labour. 

 Social Issues  

Forced and Compulsory Labour 
HR7 Operations identified as having significant risk for 

incidents of forced or compulsory labour, and measures 

to contribute to the elimination of forced or compulsory 

labour. 

 Social Issues  

Social performance: Society 
Community 

SO1 Nature, scope, and effectiveness of any programs and 

practices that assess and manage the impacts of 

operations on communities, including entering, operating, 

and exiting. 

 Statement from Mikael Hedström 

 Vygon Product Responsibilty 

o Manufacturing 

 

Corruption 
SO2 Percentage and total number of business units analysed 

for risks related to corruption. 

 Not materially effective for Vygon Sweden. 

Possibly to be addressed at Vygon Group 

level. 

SO3 Percentage of employees trained in organisation‟s anti-

corruption policies and procedures. 

 Process to be initiated as a result of 

the findings within this report. 

SO4 Actions taken in response to incidents of corruption.  No incidents have occurred. 

Public Policy 
SO5 Public policy positions and participation in public policy  Vygon Sweden active participation in a 
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development and lobbying. highly regulated market ensures 

involvement. Better explored on a Group 

wide basis. 

Compliance 
SO8 Monetary value of significant fines and total number of 

non-monetary sanctions for non-compliance with laws and 

regulations. 

 No fines or non-monetary sanctions 

received. 

Social Performance: Product Responsibility 

 

Customer Health and Safety 
PR1 Lifecycle stages in which health and safety impacts of 

products and services are assessed for improvement, and 

percentage of significant products and services categories 

subject to such procedures. 

 Vygon Product Responsibility 

o Research and Development 
 

 

Products and Service Labelling 
PR3 Type of product and service information required by 

procedures, and 

percentage of significant products and services subject to 

such information requirements. 

 Vygon Product Responsibility 

o Individual Product Packaging 

 

 

Marketing Communications 
PR6 Programs for adherence to laws, standards, and voluntary 

codes related to marketing communications, including 

advertising, promotion, and sponsorship. 

 Stakeholder Engagement 

o Vygon Sweden Employees 

 

Compliance 
PR9 Monetary value of significant fines for non-compliance 

with laws and regulations concerning the provision and 

use of products and services. 

 No fines or non-compliance has occurred. 
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